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August 06, 2003
Dear Ms. Marlene 5. Dorteh:
RE : CG backet No. 02-278

As member of the NATIONAL ASSOCTATION OF REALTORS®T (HAR). I am writing to convey my
wholehearted support for NAR s Request for Emergency 5Stay of Facsimile Advertisement
Rules i1n the above referenced docket. The FCC s unexpected decizion to remove the
established business relationship exception from the unsclicited fax advertisements
rules scverely interferes with my day to-day busine=s as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR? associations routinely send wvia faecsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in 1ts Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I eche
HAR s position and emphasize that 1t will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues 1n the timeframe set by the FCC. Tt will also be difficult for my local
board, state asscciation, and national associlation to seek and cbtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important infeormation about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
seek and obtain consent from almest 1 million members by August 25, 2003 .

Teday,., there are over 2 million U.5. homes in the sales pipeline. Communicating vwia
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25. 2003. can potentially delay the majority of these
transactions. ‘'Wo secure the appropriate written consent will significantly impact
howebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

Tt is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing eycle. This is the most
effective method feor providing express written consent to NAR and my =tate and local
REALTOR® assoclaticns. The stay is also essential in order to institute the required
compliance procedures for fax communications with my clients and other busineeses to
ensure winimal disrupltions in real estate transactions.

Thank you for your attention and consideration in thiz matter.
Sincerely,
Meli Morash

479 West S5t
Amherst, MA 01002-2904
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August 05, 2003
Dear Ms. Marlene 5. Dortch:
RE : CG Docket No. 02-278

As member of the NATIONAL ASSOCIATICN OF REALTORS® (NAR)., I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established busines=s relationship excepticon from the unsolicited fax advertisements
rules scverely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national. state and
local REALTOR® associations routinely send wvia facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

RAR in its Regquest for Emergency Stay of Facsimile Advertisement Rulez ha= outlined
the detrimental impact that these rules will have on its ever 900,000 members and on
the operations of over 3.5 millicon professionals in the real estate industry. I eche
MAR = positicon and emphasize that 1t will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleaques 1n the timeframe smet by the FCC. It will also be difficult for my local
beoard, state association, and national assecciation to seek and obtain written consent
from their respective membership i1n less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. A= a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
seek and obtain consent from almest 1 million members by August 25, 2003 .

Today. there are over 2 million U.S5. homes in the salee pipeline. Communicating wvia
facsimiles 1s instrumental to ensuring a timely and successful transaction. An
effective date of August 25. 2003, ¢an potentlally delay the majority of these
transactions. To secure the appropriate written consent will significantly impaet
homebuyers aud home sellers ability to move pronptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and venders.

It i= in this regard that I urge the FCC to stay thea effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing eyele. 'This ig the most
effective mcthod for providing express written consent to HAR and my state and local
REALTCR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my clients and other businessez to
ensure minimal disruptions in real estate transactions.

Thank you for your attentien and ceonsideratien in this matter.

Sincerely,

Rachel Lubin
6135 8th Ave H.
Saint Petersburg, FL 33710-7019
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August 05, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 2-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted suppeort for HAR = Request for Emergency Stay of Facesimile Advertisement
Rules in the abuve referenced docket. The FCC = unexpected decision to remove the
establigshed business relationship exception from the unsclicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national., state and
local REALTORY asseciations routinely send via facsimile, including infeormaticn on
conventions vr continuing education classesz, which is a benefit that I expect a= a
dues paying member.

HAR in its Reguest for Emergency Stay of Facsimile Advertisement Rules has cutlined
the detrimcntal impact that these rules will have con its owver 900,000 members and on
the cperaticons of over 3.5 million professicnals in the real estate industry. I echo
NAR s position and emphasize that it will be extremely difficult te cbtain the
required written consent to send faxes to my customers, vendors and real estate
colleaques in the timeframe set by the FCC. It will also be difficult for my local
board. state assceciation, and national asscociation to zeek and eobtain written consent
frow their respective membership in less than thirty days. in corder to prevent an
interruption in their ability to fax important information about upcoming conferences,
promoticns and other events. BAs a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable te think that an association can
geek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the cales pipeline. <Communicating via
facsimiles i1s instrumental to ensuring a timely and successful transactien. BAn
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. 1t will take time to adapt to this new requirement: busineszses will have to
amend current practices to gain this new con=ent from consumers and vendors.

It is in this ragard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be i1ncorporated inte the annual dues billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® aszsociations. The stay is also essential in order to imstitute the required
compliance procedures for fax communications with my clients and other businesses to
ensure winiwal disruptions in real estate transactions.

Thank you for your attentien and consideration in this matter.
Sincerely,
ron clyborne

9325 olympic viow dr.
edmonds. WA 90GQ20-2397
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August 06, 2003
Dear M=. Marlene 5. Dorteh:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (HAR). I am writing to convey my
wholehearted suppert for HAR s Request for Emerqency Stay of Facsimile Advertieement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertiszements
rulcs severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, =tate and
lecal REALTOR® associations routinely send via facsimile, including infermatien en
conventions or continuing education classes, which is a benefit that I expect a= a
dues paying member.

HAR in its Reqgquest for Emergency Stay of Facsimile Advertisement Rules haz ocutlined
the detrimental impact that these rules will have on its cver 900,000 members and on
the operations of over 3.5 million professicnals in the real estate industry. I echo
HAR 5 positien and emphasize that it will be extremely difficult teo obtain the
required written consent to send faxes to my customers, vendors and real estate
celleagues in the timeframe set by the FCC. Tt will also be difficult for my local
beard, state association, and naticnal association to seek and obtain written consent
from Lheir respective wembership in less than thirty days, in order te prevent an
interruptien in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It i= unreasonable to think that an association can
seek and obtain consent from almost 1 millien members by Auqust 25, 2003 .

Poday, there are over 2 million U.S5. homes in the sales pipeline. Communicating via
fac=imiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003. can potentially delay the majority of these
transactions. To eecure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. 1t will take time to adapt to thisz new requirement:; businesses will have to
amend current practices to gain this new consent from consumers and venders.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the reguired written
consent form can be incorperated inteo the annual dueg billing cycle. This is the most
effective method for providing ecxpress written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communicatione with my clients and other busine=szes to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideratien in thiz matter.
Sincerely.
Glynda Walker

24951 Craft Road
Athens. AL 35613-7211
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Auqgqust 05, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIORAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced decket. The FCC s unexpected decision to remove the
established business relationzhip exception from the unsclicited f[ax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR?® associationz routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Adverti=zement Rules has outlined
the detrimental i1mpact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I eche
NAR = position and emphasize that 1t will be extremely difficult to cbtain the
required written consent te send faxes to my customers, vendors and real estate
colleagues 1n the timeframe set by the FCC. It will alsoc be difficult for my local
board, =tate azsociation, and national a=sociation to seek and obtain written consent
from Lh=ir respective membership in less than thirty days, in order to prevent an
interruption 1n their ability te fax important information about upcoming conferences,
promotions and other events. A=z a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an assoclatlon can
seek and obtain conszent from almest 1 million members by August 25, 2003 .

Teday. there are over [ million U.5. hemes 1n the =zales pipeline. Communicating via
facsimiles 1s 1nstrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these

transactions. To secure the appropriate written consent will significantly impaoct
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: bu=inesszes will have to

amend currcnt practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. Thig iz the most
effective mcthod for providing express written consent to NAR and my state and lecal
REALTOR? aszociations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my clients and other businesse= to
ensure minimal disruptions in real estate transactiens-

Thank you for your attention and consideration in this matter.
Sincerely.
Amy Givoni

131 Sewall Avcnue, #66
Brookline, Ma 02446-5336
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Auqust 06, 2003
Dear Ms. Marlene 5. Dortch:
RE: ©CG Docket No. 02-278

A= member of the WATIONAL ASSOCTIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted suppeort for MAR s Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unzolicited fax advertisements
rules scverely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my naticnal. =tate and
local REALTORY associations routinely send via facsimile, including information on
convenlivns or continuing education clas=zes, which is a benefit that I expect as a

dues paying mewber.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has ocutlined
the dctrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professicnal=z in the real estate industry. I echo
HAR = position and emphasize that 1t will be extremely difficult tec obtain the
required written consent to send faxes to my customers, vendors and real estate
colleaques 1n the timeframe set by the FCC. It will also be difficult for my leoecal
beard. state association, and naticnal association to seek and cbtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability to fax important inforxmation about upcoming conferences,
promotions and other events. As a REALTOR® member, T rely on this timely and
effective means of communication. It is unreascnable to think that an assoclation can
seek and obtain consent from almest 1 millicn members by August 25, 2003 .

Today, there are over 2 million U.S. homeg in the sales pipeline. Communiecating via
facsimiles 1s instrumental to ensuring a timely and successful transacticn. BAn
effective date of Auqust 25, 2003, can potentially delay the majority of these
transactiong. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability te move promptly in highly competitive housing
markets. !t will take time to adapt to this new requirement: businesses will have to
amend current practiccs to galn this new consent from consumers and vendors.

It is in thic regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorperated into the annual dues billing cycle. Thiz is the most
effective method for providing express written consent to NAR and my state and local
REALTCOR® associations. The stay is alsc essential in order to institute the required
compliance procedures for fax communications with my c¢lients and other businegses to
ensure minumal disruplions in real estate transactions.

Thank you for your attenticn and censideration in this matter.

Sincerely,

Lyndel Colman
14019 McDowcll Mountain Ranch Road
Scottsdale, AZ
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August 0%, 7003
Dear M=. Marlene 5. Dorteh:
RE: (G Docket No. 04-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NWAR), I am writing te convey my
wholehearted suppert for HAR s Request for Emergency Stay of Facesimile Advertisement
Rules in the above ireferenced docket. The FCC s unexpected decision to remeve the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profess=ional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTORT associations routinely send via faesimile, inecluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in 1ts Request for Emergency Stay of Facsimile Advertisement Rules has ocutlined
the detrimcntal impact that these rules will have on its cver 900,000 members and on
the operations of over 3.5 million profeszsicnalz in the real estate industry. I echo
HAR = pesition and emphasize that it will be extremely difficult to obtain the
reguired written consent te send faxes to my customers, vendors and real estate
colleaques in the timeframe set by the FCC. It will also be difficult for my local
board, state assoelation, and national association to seek and obtain written consent
from thelr respective mewbership in less than thirty days. in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. BAs a REALTOR® member, I rely on this timely and
effective means of communicaticn. It is unreascnable to think that an association can
seek and obtain ceonsent from almeost 1 million members by Auguet 25, 2003 .

Today. there are over 2 million U.S. homesg in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and suecessful transaction. An
effective date of BAugust 23, 2003, can potentlally delay the majority of these
transoctions. To secure the appropriate written consent will significantly impact
homebuyers and home =ellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to thiz new requirement; businesses will have to
amend current practices teo gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incerporated into the annual dues= billing cycle. This iz the mest
effective method for providing express written consent to MAR and my state and local
REALTOR® associations. The stay is also essential in arder to institute the required
compliance procedures for fax communications with my ¢lients and other businessee to
ensure minimal Jdisruplions in real estate transactieons.

Thank you for your attention and consideratien in this matter.
Sincerely.
Barbara Krienes

8090 River Country Dr.
Spring Hill, FL 34607-2126
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August G&, 2003
Dear Ms. Marlene S. Dortch:
RE: CG pDocket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faceimile Advertisement
Rules iu the abouve referenced docket. The FCC = unexpected decision te remove the
established business relationship exception from the unsolicited fax advertisements
rules scvcrely interfercs with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my naticnal, state and
local REALTORYT associations routinely send via faesimile, ineluding informaticn en
conventions or continuing education classes, which is a benefit that I expect as a

dues paying member.

HAR in its Request for Emergency Stay of Facsgimile Advertisement Rules ha= outlined
the detrimental impact that these rules will have on its cover 500,000 members and con
the cperations of over 3.5 million professionals in the real estate industry. I echo
HAR = positicen and emphasize that 1t will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagnes 1n the timeframe set by the FCC. It will alse be difficult for my local
board. state assooiation., and naticnal association teo geek and cbtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important informaticn about upcoming conferences,
promoticns and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
seek and obtain consent from almest 1 millicon members by Rugust 25, 2003 .

Today, there asre over 2 millien U.5. homes in the gzales pipeline. Communicating via
facsimiles 15 instrumental te ensuring a timely and successful transaction. An
effective date of August 25. 2003, can potentially delay the majority of these
transactions. To secure the appropriate written congent will significantly impact
homebuyers aund home sellers ability to move promptly in highly competitive housing
markets. It will take time te adapt to thig new requirement; businesses will have to
amend current practices to gain this new consent from consumers and venders.

It is 1n this regard that T urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual duez billing cycle. This iz the most
effective methed for providing express written consent to HAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my clients and other businesses te
ensure minieal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Stefano Valsecchi

2790 HE 57 street
FPort Lauderdale. FL 33308-2720
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August 05, 2003
Dear M=. Marlene 5. Dortch:
RE: G bDocket No. 02-Z/y

As pember of the NATIONAL ASSGCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Reque=t for Emergency Stay of Faecsimile Advertigement
Rules in the above 1referenced docket. The FCC s unexpected decision to remove the
established business relaticnship exception from the unsolicited fax advertisements
rules smevercly interferes with my day-toe-day business a=s a real estate profes=ional.
Furthermore. the rules hinder the types of comtunication that my national, state and
local REALTOR® associations routinely send via facsimile, including information on
conventions ©1 continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in 1ts Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its owver 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely diffioult teo obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues 1n the timeframe set by the FCC. It will alse be difficult for my local
board, state association, and national assceciation te seek and obtain written oonsent
frow their respoctive wembership in less than thirty days, in order to prevent an
interruption in their ability teo fax important information about upcoming conferences,
promotiocns and other events. As a REALTORT member, I rely on this timely and
effective means of communication. It is unreascnable to think that an assoclation can
seek and obtuin consent from almest 1 million members by ABugust 25, 2003 .

Today. there are over 2 million U.5. homes in the sales paipeline. Communicating via
facsimiles is instrumental to ensuring a timely and suecessful transactien. An
effective date of Bugust 25. 2003. can potentially delay the majority of these

transactions. To secure the appropriate written consent will significantly impact
homebuyetrs aud home sellers ability to move promptly in highly compeltitive housing
markets. Lt will take time to adapt to thiez new requirement; businesses will have to

amend currcnt practiccs to gain this new consent from consumers and vendors.

It i=s in this regard that I urge the FCC to stay the effective date of the
unanticipatled and wnnprecedented fax rules for one year so that the reguired written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my cliente and other bhusinesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.

Sincerely.

Floyd Pruaitt
Three Dunwocdy Park, Suite 118
Atlanta. GA 30338-6709
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August 06, 2003
Dear Ms. Marlene 5. Dortch:
RE: (¢ Locket No. 02-27%8

As member of the NATIONAL ASSOCIATION CF REALTORS® (HAR). I am writing to convey my
wholehearted support feor NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in Lhe above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unscolicited fax advertiszements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my natienal, state and
local REALTORT associations routinely send via faceimile. including information on
cunventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has cutlined
the detrimental impact that these rules will have on its over 500,000 members and con
the operaticns of over 3.5 million professionals in the real estate industry. I echeo
HAR = position and emphasize that it will be extremely difficult te obtain the
required written consent te send faxes to my customers, vendors and real estate
colleagues 1n the timeframe set by the FCC. It will also be difficult for my local
board, state aissociation, and national association to seek and obtain written consent
from Lhelr respeclive membership in less than thirty days., in order to prevent an
interrupticon in their ability te fax impertant information about upcoming conferences,
promotions and other events. A= a REALTOR® member, I rely en this timely and
effective means of communicatien. It is unreasconable to think that an association can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.5. homes in the =ales pipeline. Communicating via
facsimilcz is instrumcntal te ensuring a timely and successful tranzaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home =ellers ability to move promptly in highly cowpetitive housing
markets. Tt will take time to adapt to this new requirement; businesses will have to
amend currecnt practices to gain this new consent from consumers and vendors.

It 1s in this regard that I urge the FCC to =tay the effective date of the

unant icipsted and unprecedented fax rules for one year so that the required written
con=ent form can be incorporated into the anmmal dues billing cycle. Thiz is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is alsoc essential in order to institute the required
compliance procedures for fax communications with my clients and other businessesz to
ensure minimal disruptions in real estate transactions.

Thank you for your attenticn and consideration in this matter.
Sincerely.

Brian Lopiccolo

Broker

16801 Van Buren Bl Ste B-21%
Riverside, CA 92504-5803
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Augqust 05, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted suppert for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severcly interferes with my day-to-day businesz= as a real estate professional.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR® associations routinely send via facsimile, including infeormation on
convenLlons or continuing education classes, which is a benefit that I expect as a
dues paying mcmber.

HAR 1n 1t= Regquest for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the cperaticns of over 3.5 million professionals in the real estate industry. I echo
HAR = position and emphasize that i1t will be extremely difficult te obtain the
required written censent to send faxes to my customers, vendors and real estate
colleagues 1n the timeframe set by the FCC. It will alsec be difficult for my local
board, =state assceiation. and national association to seek and cobtzin written consent
from their respective membershaip in less than thirty days. in order to prevent an
interruption 1in their ability to fax important informatien about upcoming conferences,
promotions and other cvents. As a REALTOR® member, I rely on this timely and
effective means of communicaticon. It is unreasonable to think that an association can
seek and cbtain consent from almest 1 million members by August 25, 2003 .

Today, there are over 2 million U.5. homes in the sales pipeline. <Communicating via
facsimiles is anstrumental to ensuring a timely and succez=ful transaction. An
effective date of Bugust 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will =significantly impaect
homebuyers aud home sellers ability te move preomptly in highly competitive housing
markets. 1t will take time to adapt to this new requirement: buszinesses will have to
amend currcnt practices to gain this new consent from consumers and vendors.

It is in this regard that T urge the FCC to =tay the effective date of the
unanLicipated and unprecedented fax rules for one year so that the required written
econsent form can be i1ncorporated into the annual dues billing cycle. <thi= is the most
effective method for providing express written censent to NAR and my state and leocal
REALTOR® associatiens. The stay is also essential in order te institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideratien in this matter.
Sincerely.
Judith Rider

476 Yates St
Denver, CO 80204-4648
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August 05, 2003
Dear Ms. Marlene S. Dortch:
RE: <G Docket Ho. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR = Requeet for Emergency Stay of Facsimile Advertisement
Rules in Lhe above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rulez scvercly interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national., state and
local REALTOR?® assopiations routinely send via facsimile, including information on
conventions vr continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR 1n 1ts Kequest for Emergency Stay of Facsimile Advertisement Rules has ocutlined
the detraimental impact that these rules will have eon its over 900,000 members and on
the operatiens of cver 3.5 million profezsionals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely diffiecult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alse be difficult for my loecal
board, state association, and national association to seek and obtain written consent
from their 1espective wembership in less than thirty days, in order to prevent an
interruption in their ability to fax important informatieon about upceming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. Tt is unreaseonable to think that an assoeiation can
seek and obtain consent from almost 1 million members by August 25. 2003 .

Today, there are over 2 million U.S. homes in the zales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. 2an
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written ecnsent will significantly impact
homebuyers and home wellers sbility to move promptly in highly competitive housing
markets. Tt will take time to adapt to this new requirement; businesses will have to
amcnd current practices to gain this new consent from consumers and vendors.

Tt is in this regard that I urge the FCC to stay the effective date of the
unanticipaled and unprecedented fax rules for one year so that the required written
consent form can be rncorporated inte the apnual dues billing cyele. This is the most
effectivc method for providing express written consent to NAR and my state and local
REALTOK® assoclations. The stay is also eszential in order to institute the required
compliance procedures for fax communications with my elients and other businegses to
ensure minlmal disruplicons in real estate transactions.

Thank you for your attentien and consideraticon in this matter.

Sincerely.

Vivian FKent. Kealtor/Property Manager
P.0. Box E-1
Carmel, CA  93%21-0730
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August 06, 2003
Dear Ms=. Marlene &. Dortch:
RE: CG bocket No. 02-278

Az mepber of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholeheart=d =support for NAR = Request for Emergenoy Stay of Facsimile Advertiszement
Rules in Lhe abouve referenced docket. The FCC s unexpected deciszion to remove the
established business relationship exception from the unsolicited fax advertizements
rules sevirely interferes with my day-to-day business as a real estate profeasional.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR! assooilations routinely send via faceimile, ineluding information on
convenlions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has cutlined
the detrimental impact that these rules will have eon its over 900,000 members and on
the operations of over 3.5 millicn profegsionals in the real estate industry. I echo
NAR = position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleaques in the timeframe set by the FCC. It will also be difficult fer my local
board, state association, and national associaticn to seek and chtain written censent
from theii respective membership in less than thirty days, in crder to prevent an
interruption in their ability to fax important informaticn about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It i=s unreasonable to think that an assoclation can
seek and obtain consent from almost I million members by August 25. 2003 .

Today, there are over 2 million U.5. homes in the zale= pipeline. Communicating wvia
facsimiles 1= instrumental to ensuring a timely and successful transactien. Aan
effective date of August 25. 2003, can potentially delay the majority of these
transactions. To =ecure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendeors.

It is 1n this regard that I urge the FCC to stay the effective date of the
unanticipaled and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This i= the most
effective method for providing express written consent to HAR and my state and local
REARLTOR® associations. The stay is alsc esszential in order to institute the required
compliance procedures for fax communications with my eliente and other busine=see to
ensure minimal disruplions in real estate transactions.

Thank you for your attention and consideration in this matter.

Sincerely,

Catherine Best
3409 Scoulh Meworial Parkway
Huntsville, AL 35801-%355
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August 05, 2003
Dear Ms. Marlene S. Dortech:
RE: 4G Docket No. 02Z-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for MAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected deci=ion to remove the
established business relationship exception from the unsolicited fax advertisements
rules scvercely interferes with my day-to-day business as a real estate preofessional.
Furthermore. the rules hinder the types of communication that my national. state and
local REALTOR?® asscciations routinely send via facsimile, ineluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in 1t= Request for Emergency Stay of Facgimile Advertisement Rules ha= cutlined
the detrimental impact that these rules will have on its over 300,000 mexmbers and on
the operations of over 3.5 million professionals in the real estate industry. I eche
HAR s pesition and emphasize that 1t will be extremely difficult te cbtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the tameframe set by the FCC. It will also be difficult for my local
board, state association, and naticnal association to seek and obtain written conszent
from thei: respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important infermatien about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreazonable to think that an associatlon can
geek and obtain consent from almost 1 million members by ARugust 25, 2003 .

Today, there are over Z million U.5. homes in the szales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25. 2003, can potentlally delay the majority of these
transactions. To secure the appropriate written congent will =ignificantly impact
homebuyers and home sellers ability te move promptly in highly competitive housing
markets. [t will take time to adapt to this new requirement: busineszes will have to
amend curront practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
eonzent form can be incorporated into the annual dues billing eyecle. This is the most
effective mcthod for previding express written consent to NAR and my state and local
REALTOR® aissociations. The stay is also eszsential in order tec institute the required
compliancr procedures for fax communications with my cliente and other businezges to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Becky Myers

3033 Exccl=sioxr Boulevard
Minneapolis. MHN 55416-4688
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August 06, 2003
Dear Ms. Marlcene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSCGCIATION COF REALTORS® (HAR)Y., I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced decket. The FCC 5 unexpected decision to remove the
established business relationship exception from the unsclicited fax advertisements
rules severely interferes with my day—to-day business as a real estate professional.
Furthermore, the rules hinder the types o¢f communicatien that my national, state and
local REALTOR® associations routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million profeseicnalg in the real estate industry. I echo
HAR s position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes toe my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national association to seek and cbtain written consent
from their respective membership in less than thirty days. in order te prevent an
interruption in their ability teo fax important information about upcoming conferences,
promoticons and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an assoeiation can
seek and o¢btain consent from almost 1 millien members by August 25, 2003 .

Today, there are over 2 million U.5. homes in the sales pipeline. Communicating via
facsimiles 1s instrumental to ensuring a timely and successful transaction. An
effective date of Auqust 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written ceonsent will signifiecantly impact
homebuyers and home sellers abllity to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective .nethod for providing express written consent to NAR and my state and lecal
REALTOR® associations. The stay is also essential in order te institute the required
complianc= procedures for fax communications with my elients and other businesszes to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
bruce laha

15607 s. harlecm ave
orland park, 1L 60462-5118
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August 05, 2003
Dear Ms. Marlene S. Dortch:

RE: CG Docket No. 02-278

Ag member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for HAR s Reguest for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertizements
rules scvcrely interferes with my day-to—day business as a real eatate professional.
Furthermore, the rules hinder the types of communicaticon that my naticnal, state and
local REALTOR? associations routinely send via faecesimile, inecluding information on
conventions or continuing education classes, which is= a benefit that I expect a= a
dues paying member.

HAR 1n its Request for Emergency Stay of Facsimile Advertizement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professicnals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendeors and real estate
colleagues 1n the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national association to zeek and obtain written coneent
from their respective mewbership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotieons and other events. As a REALTOR® member, I rely on this timely and
effective wmeans of communication. It i= unreascnable to think that an association can
geek and obtain consent from almest 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the zales pipeline. Communicating wvia
facsimiles 1s instrumental to ensuring a timely and succeasful transacticn. An
effective date of Rugust 25, 2003, can potentially delay the majority of these
transzactions. To secure the appropriate written coneent will signifieantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesszes will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cyecle. This iz the most
effective method for providing express written consent to HAR and my state and local
REALTOR® associaticns. The stay is also essential in order te institute the required
compliance procedures for fax communicatione with my clients and other businesses to
ensure minimal disruptiens in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Richard Cockrill

19383 Silcott Spraings Rd
Purcellville, VA 20132-4202
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August a5, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG bocket No. 02-278

Az member of the NATIONAL ASSOCTIATION OF REALTORS® (WAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in Lhe above referenced docket. The FCC s unexpected decision to remove the
established business relatienship exception from the unzolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profeasional.
Furthermore, the rTulez hinder the types of communication that my national. state and
leoal REALTOR?® assoclations routinely send via facsimile, inecluding informatien cn
conventivns or countinuing education classes, which iz a benefit that I expect as a
dues paying member.

BAR in 1fs Request for Emergency Stay of Facsimile Advertizement Rules ha= outlined
the detrimental impact that these rules will have on its over 900,000 memberzs and on
the coperaticns of over 3.5 million professicnals in the real estate industry. I echo
HAR s poesition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
celleagues 1n the timeframe szet by the FCC. It will also be difficult for my local
board., state association, and national association to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information abeut upcoming conferences,
promctions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association ean
geek and obtain consent from almest 1 million member= by August 25, 2003 .

Today, there are over 2 million U.S. homesz in the zale= pipeline. Communicating via
facsumiles 1s instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will signifiocantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. [t will take time teo adapt to this new requirement; buszinesgzes will have to
amend current practices te gain this new censent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual duez billing cycle. This iz the most
effective method for providing express written consent to HAR and my state and local
REALTOR® associations. The stay is also essential in order to instltute the required
compliance procedures for fax communications with my clients and other bu=sinesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Elizabeth Higgins

1087 Pine Dr
El Cajon, CA 92020-7246
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Augqust 05, 2003
Dear M=. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATTIORAL ASSOCIATION OF REALTORS® (NAR). I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in Lhe above referenced docket. The FCC = unexpected decision to remove the
€stablished business relationship exception from the unsolicited fax advertisements
rules scvcrely interferes with my day-to-day business as a real estate professional.
Furthermore., the rules hinder the types of communication that my national. etate and
local REALTOR® asscociations routinely send via fagsimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect az a
dues paying member.

HAR in it=s Request for Emergency 5tay of Fac=imile Advertisement Rules has outlined
the detrimental impact that these rules will have con its over 900,000 members and on
the operations of over 3.5 million professionals in the real eztate Ilndustry. I echo
RAR = position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues 1n the timeframe set by the FCC. It will alsc be difficult for my local
board, state association, and national asscciation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important infermation about upcoming conferences,
promoticns and other events. As a REALTORY member, I rely con this timely and
effective means of communication. It is unreasonable to think that an association can
seek and obtain consent from almost 1 million members by Auqust 25, 2003 .

Today, there are over 2 millien U.S. homes in the sales pipeline. Communicating wvia
facs=imiles 1s instrumental to ensuring a timely and sucecessful transaction. An
effective date of Augqust 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability te move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businessez will have to
amend current practices to gain this new consent from consumers and vendors.

It 1s in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be i1ncorporated into the annual dues billing eycle. This is the most
effective method for providing express written consent tc HAR and my state and local
REALTOR? associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my c¢lient= and other busineszes to
ensure winimal disruptions in real estate transactions.

Thank you for your attentien and consideration in this matter.
Sincerely,
Randy williams

626 W 3750 5
RIVERDALE. UT 84405-1704
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August 05, 2003
Dear Ms. Marlene 3. Dortch:
RE: CG Docket Ho. 02-278

As member of the NATIONAL ASSQCIATICON OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR = Request for Emergemcy Stay of Facsimile Advertisement
Rules in the abuve referenced docket. The FCC s unexpected decision to remove the
egtablished businesz relaticnship exception from the unsclicited fax advertisements
rules scverely interferes= with my day-to-day businesa as a real estate professional.
Furthermore. the rules hinder the types of communication that my national. state and
local REALTOR® associatione routinely send via faeceimile, inecluding information on
conventlons or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules hasz outlined
the detrimental impact that these rules will have on it= over 900,000 memberz and on
the operations of over 3.5 million professionalz in the real estate industry. I echo
NAR s position and emphasize that it will be extremely difficult te obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues 1in the timeframe =et by the FCC. It will also be difficult fer my local
board, state asscociation. and national association to =eek and obtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promoticns and other events. As a REALTORT member., I rely on this timely and
effective means of comnunicatien. It is unreasonable to think that an association can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.5. homes in the salex pipeline. Communicating via
facsimiles is instrumental te ensuring a timely and sucecessful transacticon. &n
effective date of Bugust 25, 2003, can potentially delay the majority of thesze
transactions. To secure the appropriate written goneent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businegges will have to
amend current practices to gain this new consent from consumerz and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated 3nd unprecedented fax rules for one year zo that the required written
consent form can be incorporated into the annual dues billing cycle. This 1s the most
effectivce method for providing express written consent te NAR and my state and local
REALTOR® associaticnz. The stay is also essential in order to institute the required
compliance procedures for fax communications with my clients and other busineeses to
ensure minimal disruptions in real estate transactions.

Thank you for your attenticn and consideration in this matter. Remember
many of our clients are from other states and fax communication= is much fagter than
the postal service. Time ie of the essense.

Sincerely.
Rennie Bartels

868 Brentwocod Lane
Watertown. WI 53094-6002
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Augqust g5, 2003
Dear M=. Marlene 5. Dortch:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSCGCIATION OF REALTCRS® (MAR), I am writing to convey my
wholehearted support for NMAR s Request for Emergenoy Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected declision to remove the

establizhed business relationship excepticn from the unzolicited fax advertisements
rules scverely interferes with my day-to-day business as a real estate profeasmional.
Furthermore. the ruleg hinder the typesz of communication that my national., state and
lecal REALTOR® associatiens routinely send vis faosimile, ineluding information on
conventions or centinuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the coperations of over 3.5 million professiconals 1n the real estate industry. I echo
HAR = positien and emphasgize that it will be extremely difficult to cbtain the
required written consent te send faxes to my customers, vendoers and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board., state asscociation, and national association to seek and cbtain written coneent
from thei:r respective membership in less than thirty days, in order to prevent an
interruption 1in their ability to fax important information about upceming conferences,
premotions and other eventz. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to thilnk that an asso¢iation can
zeek and obtain consent from almost 1 million members by August 25, 2003

Today, there are over 2 million U.5. homes 1n the =zaleg pipeline. Communicating via
facsimiles is instrumental tc ensuring a timely and successful transaction. An
effective date of Augqust 25, 2003, can potentially delay the majorlty of these
transactions. To secure the appropriate written cconsent will gignifiecantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. [t will take time to adapt to thiz new requirement; busginezges will have to
amend current practices te gain this new consent from consumers and vendors.

It i= in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the regquired written
consent form can be incorporated into the anhual dues billing cycle. This i= the most
effective method for providing express written consent to HAR and my state and local
REALTCR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my cliente and other businesszes to
ensure winimal disruptions in real estate transactions.

Thank you for your attention and consideraticn in this matter.
Sinoerely,
Joce Gehrag

7707 N. Enoxville Ave.
Peoria. IL 61614-2080
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August 05, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the abuve referenced docket. The FCC s unexpected decizion to remove the
established business relationship excepticn from the unsolicited fax advertisements
rules scverely interferesz with my day-to-day business as a real estate profes=ional.
Furthermore. the rules hinder the types of communicaticn that my national, state and
local REALTOR® aszsociatione routinely send via facsimile, including information on
conventions or centinuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has cutlined
the detrimental impact that these rules will have on itz over 900,000 members and cn
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR & positicon and emphasgize that 1t will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate

colleagues 1n the timeframe set by the FCC. It will also be difficult for my local
board, state asscoiation, and national asscoiation to seek and obtain written consent
from their respective membership in less than thirty days, in crder to prevent an
interruption in their abiality to fax important information about upcoming conferences,
promotion= and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
seek and obtain consent frem almost 1 million members by August 25, 2003 .

Today. there are over 2 million D.5. homes in the sales pipeline. Communicating via
facsimiles 1s instrumental to ensuring a timely and succezaful transaction. An
effective date of Rugust 25, 2003, can potentially delay the majority of these
transactions- To secure the appropriate written consent will significantly impact
homebuyrrs and homwe sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: buzinesses will have to
amend current practices to gain thi= new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to MAR and my state and local
REALTOR® associatiens. The stay is alsc essential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disrupticns in real estate transactions.

Thank you for your attention and consideration in this matter.

Sincerely,

Watkins Wild
P. O. Box 725
McComb, Ms  39649-0725
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Auqust a5, 2003
Dear Ms. Marlene 5. Dortch:
RE : CG Docket No. 02-278

Az member of the NATTONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Requeszt for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remave the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day businezs as a real estate profez=ional.
Furthermore, the rules hinder the types of communication that my naticnal. state and
local REALTOR® associationsz routinely send via facsimile, ineluding information on
convent ions or continuing educatien classes, which is a benefit that I expect as a
duez paying member.

HAR in its Request for Emergency Stay of Facsimile Advertizement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 members and con
the operations of over 3.5 million profeszionals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customerz, vendors and real estate
colleagues 1n the timeframe set by the FCU. It will alsec be difficult for my local
board, state association. and national association to seek and obtain written consent
from their respective membership in less than thirty days, in order te prevent an
interruption in their ability to fax important informaticn about upcoming conferences,
promoticns and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
seek and obtain consent from almest 1 millien members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the =zales pipeline. Communicating wvia
facsimiles iz instrumental to ensuring a timely and succezaful transaction. An
effective date of RAugust 25. 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home =ellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to thiz new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

Tt i= 1n this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cyecle. Thix iz the most
effective wethod for providing express written conzent te NAR and my state and lecal
REALTOR® associatieons. The stay is also essentlal in order to institute the required
compliance procedures for fax communications with my clients and other businesszes to
ensure mintmal disruptions in real estate transactions.

Thank you for your attenticn and consideration in this matter.
Sincerely.
Ron Wakefield

107 Cherokeec Lane
San Antonio. TX 78232
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Auqust 05, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket Ho. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for MAR s Request for Emergency Stay of Faosimile Advertisement
Rules 1n the above referenced docket. The FCC s unexpected deciszion to remove the
established business relationship exception from the unsolicited fax advertiszements
rules severely interferes with my day-to-day business as a real eatate professional.
Furthermore. the rules hinder the types of communication that my naticnal, =tate and
local REALTOR?T associations routinely send via faesimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR 1in 1ts Kequest for Emergency Stay of Faczimile Advertisement Rule= has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.3 million professicnals in the real estate industry. TI echo
NAR s positicon and emphasize that it will be extremely difficult to cbtain the
required written con=zent to =zend fawes to my cu=tomere, vendors and real estate
colleagues 1n the timeframe set by the ¥cC. It will also be diffiecult for my local
board, state association, and national association to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upccming conferences.
promcticns and other events. As a REALTOR® member, I rely on this timely and
effective means of communicaticon. It is unreascnable to think that an assoeiation can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today., there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental teo ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of the=e

transaction=s. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. [t will take time to adapt to this new requirement; burinesses will have to

amend current practices to gain this new consent from consumers and vendors.

It ig in this regard that I urge the FCC tc stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual duez billing cycle. Thi=z is the most
effective method for providing express written consent to MAR and my state and local
REALTOR® associations. The stay is also essential in order te institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure winimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Dennis Liebl

2074 Lake Tahoe Blvd, #6
South Lake Tahoe., CA 96150-6408



Received 08/06/2003 03:21AM 1n 00:54 on bine [39] for OSECFILINGS * Pg 1/1

Aug B6 ZHB3 B3:26:27 Via Fax -> FCC/0SEC 2H2418A1897 1 TO Dear HMs. Marle Page HB1 Of AH1

August 05, 2003
Dear Ms=. Marlene S. Dortch:

RE: CG Docket No. 02-278

As member of the NATIOHAT, ASSOCTATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR s Regquest for Emergency Stay of Faasimile Advertisement
Rules 1n the above referenced docket. The FCC s unexpected decision to remove the
eztablished business relationship exception from the ungolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national, state and
lecal REALTOR® asscciations reoutinely send wia faosimile, including information on
conventions or centinuing education classes, which is a benefit that I expect as a
duez paying member.

HAR in 1t= Request for Emergency Stay of Facsimile Advertisement Rules has ocutlined
the detrimental impact that these rules will have on itz over 900,000 member= and on
the operaticons of over 3.5 million professicnals in the real estate industry. I echo
HAR = pesition and emphasize that 1t will be extremely difficult to cbtain the
required written consent tc send faxes to my cusztomers, vendorz and real estate
coclleagues 1n the timeframe set by the FCC. It will alsc be difficult for my local
board., state association, and naticnal asscolation to seek and obtain written conzent
from thelir respective membership in less than thirty days. in order to prevent an
interruption in their ability teo fax important infermation about upcoming conferences,
premoticns and other ewvents. As a REALTOR?® member. I rely on this timely and
effective means of communicatien. It i= unreasonable to think that an associatien can
geek and obtain consent from almest 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the =zales pipeline. Communicating via
facsimiles 1s instrumental te ensuring a timely and successful transaetion. A&An
effective date of August 25, 2003, can potentially delay the majority of theze
transactions. To secure the appropriate written ccnsent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt te this new reguirement: businesszesx will have to
amend current, practices to gain this new conzent from consumers and venders.

It is in this regard that I urge the FCC tc stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
conzent form can be incorperated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and logal
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communicaticns with my elients and other businee=zes to
ensure winimal disruptions in real estate transactions.

Thank you for your attention and censideration im this matter.

Sinoverely,

Dick Jandro, GRI
PO Box 135337
Marco Tsland., FL 34146-1337
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August 06, 2003
Dear Ms. Marlene 5. Dortech:
KE : CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Reguest for Emergency Stay of Facsimile Advertizement
Rules 1n Lhe above referenced docket. The FCC = unexpected decision to remove the
eztablizhed business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day busines= as a real estate profesmaicnal.
Furthermore., the rules hinder the types of communication that my national, state and
local REALTOR® asscciations routinely send via faesimile, including information on
conventions or ceontinuing education elasses, which is a benefit that I expect as a
dues paying member.

NAR in 1ts Request for Emergency Stay of Facsimile Advertisement Rules has coutlined
the detrimental impact that these rules will have en its over 900,000 members and on
the operations of over 3.5 million professionals ln the real estate ilndustry. I echo
MAR s position and emphasize that it will be extremely difficult to obtain the
required wraitten consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe =et by the FCC. It will also be difficult for my loecal
board, state asscciation, and national association to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. A= a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
geek and obtain consent frem almest 1 million members by Rugust 25, 2003 .

Today, there are over 2 million U.5. homes in the zales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succeszful transaction. An
effective date of ABugust 25, 2003. can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home =ellers ability to move promptly in highly competitive housing
markets. [t will take time to adapt to this new requirement: businesszes will have to
amend current practices te gain thi= new consent from conzumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year =o that the required written
consent form can be incorperated into the annual dues billing cyele. This is the most
effective mcthod for providing express written consent to NAR and my state and local
REALTCOR® associations. The stay iz also essential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure winimal disruptions in real estate transacticns-

Thank you for your attention and eonsideration in this matter.
Sincerely.
Dick Fukushima

1004 Johnfer Way
Sacramento, CA  95831-1617
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August 05, 2003
Dear M=. Marlene 5. Dortch:

RE: CG Docket No. 02-278

Az member of the NATTONAL ASSCOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for HAR s Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established business relationship exception from the unzolicited fax advertiszements
rules scverely interferes with my day-to—day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my naticnal, state and
local REALTOR® assgoriations routinely send via facsimile, including information on
conventions or ceontinuing education classes, which iz a benefit that I expect a= a
dues paying member.

HAR in 1ts Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimcntal impact that these rules will have on its over 900,000 memberz and on
the cperations of over 3.5 million professionals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
golleaque= 1n the timeframe set by the FCC. It will al=o be difficult for my local
board. state asseeiation, and national association to seek and obtain written consent
from their respective wembership in les= than thirty days, in ocrder te prevent an
interrvption in their ability teo fax important information about upcoming conferences.
promotions and other eventz. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
seek and cbtain consent from almest 1 million members by August 25, 2003 .

Today. there are over 2 million U.5. howes in the sales pipeline. Communicating via
facsimiles 1s instrumental te enguring a timely and successful transaction. An
effective date of August 25. 2003. can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home szellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices tc gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cyecle. This is the most
effective method for providing express written conzent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the regquired
gompliance procedures for fax communications with my clients and other buesinesses to
ensure winimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Donna Hohider

58 Woodruff Avenue
Watertown. CT 06795-2532
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Augqust 05, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Locket No. 02-278

As member of the NATIONAL ASSOCTATION OF REALTORS® (HAR). I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsoclicited fax advertisements
rules scverely interferez with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national. state and
local REALTOR® assoclations routinely send via facsimile, including information on
conventions or continuing education classes. which is a benefit that I expect as a
dues paying member.

HAR in 1ts Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rule=s will have cn its over 900,000 members and on
the operations of cver 3.5 million profezsionals in the real estate industry. I echo
NAR s position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
celleagues 1n the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national association to seek and obtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability to fax important information about upccming conferences,
promotiens and other events. As a REALTOR® mwember, I rely on this timely and
effective means of communication. It is unreasonable to think that an as=ceiation can
seek and obtain consent from almest 1 million members by August 25. 2003 .

Today, there are over 2 million U.S5. homes= in the sale= pipeline. Ceommuniecating via
facsimiles 1s instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactionz. To secure the appropriate written consent will eignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; busineszes will have to
amend current practices to gain this new consent from conaumers and vendors.

It ig in this regard that I urge the FCC to stay the effective date of the
unanticipated and uvnprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my olients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideratien in this matter.
Sincerely,
Edward 5. Barclay, Jr.

4 Pipers Heck
Wilmington, NC 28411-9239
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August 05, 2003
Dear Ms. Marlene S. Dortch:
RE : CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established busziness relationship exception from the unsclicited fax advertisements
rules sevcrely interferes with my day-te-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my naticnal. state and
local REALTOR® associations routinely send via facszimile. inecluding information on
conventions or centinuing education classes, which 1s a benefit that I expect as a
dues paying member.

NAR in its Keguest for Emergency Stay of Facsimile Advertizement Rules has outlined
the detrimental impact that these rules will have on ita over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR s position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleaques 1n the timeframe set by the FCC. It will alsoc be difficult for my local
board, state assocliation, and national association to seek and obtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability teo fax important infeormatien about upcoming conferences,
promotionz and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to thlnk that an assoclation can
geek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes 1n the sales pipeline. Commpunicating via
facsimiles 1s instrumental to ensuring a timely and successful transaction. &n
effective date of August 25, 2003, can potentially delay the majeority of these
transactions. To secure the appropriate written coneent will significantly impact
homebuyer= and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to thi= new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie i1n this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. Thie ig the most
effectivc method for providing express written consent te MAR and my state and local
REALTOR® associations. The stay is also ezsential in order te lnstitute the required
compliance procedures for fax communications with my cliente and other businesses to
ensure winimal disrupticons in real estate transactions.

Thank you for your attention and censideration in thi= matter.

Sincerely.

RICHARD JURRIES
603 E. MATN
WEISER, ID 33672-2227



fug Bb Z2AA3 B3:31.28 Via Fax -> FCC/0SEC Z2AZ2418R187 1 TO Dear Ms. Marle Fage BH1 Of @81

Adugust ¢5, 2003
Dear Ms. Marlene 5. Dortch:
RE : CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facesimile Advertiszement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
egtablished busziness relationship exception from the unsolicited fax advertisements
rules seveorely interferes with my day-to-day busines2s as a real estate professional.
Furthermore, the rules hinder the types of communication that my natiocnal, state and
local REALTORT asscociations routinely send wvia facsimile, including infermation on
conventions or ceontinuing education classes, which is a benefit that I expect as a
dues paying member.

HAR 1n its Request for Emergency 5Stay of Facsimile Advertiszement Rules has cutlined
the detrimental impact that these rules will have on its ever 900,000 members and on
the operations of over 3.5 million professionalsz in the real estate industry. I echo
HAR s position and emphaeize that 1t will be extremely difficult te obtain the
required written consent to send faxes to my customers, vendor=s and real estate
colleagnes in the timeframe set by the FCC. It will alsc be difficult for my local
board, state association, and national assocciatien to seek and cobtain written consent
from their respective membership in lesgz than thirty days, in order te prevent an
interruption in their ability te fax important information about upcoming conferences,
promotionz and other events. As a REALTOR® member, I rely con this timely and
effective means of communication. It is unreasonable to think that an assoclation can
seek and obtain consent from almest I millien members by August 25, 2003 .

Today, there are over 2 million U.S. homeg in the =ales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of Augqust 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. [t will take time to adapt to this new requirement; businessez will have to
amend current practices to gain this new consent from consumers and vendors.

It ie i1n this regard that I urge the FCC to stay the effective date of the
unanticipaled and unprecedented fax rules for one year so that the required written
consent form can be incorporated intc the annual dues billing cycle. This i= the most
effective method for providing express written consent to NAR and my state and local
REALTOR® as=cciations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my cliente and other businessez to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Paula lLewis

272 Federal Avcnue
Rapid City, SD 57702-2326
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August a5, 2003
Dear Ms=. Marlene 5. Dortch:
RE: Ct Docket No. u2z-278

Az member of the NATIONAL ASS5OCTATION OF REALTORS® (MAR), I am writing to convey my
wholehearted support for MAR s Requezt for Emergency Stay of Facosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
egtablished business relationship exception from the ungclicited fax advertisements
rules scverely interferes with my day-to-day business as a real eatate professional.
Furthermore, the rules hinder the types of communication that my naticnal, state and
local REALTOR? associatiens routinely send via facsimile, inocluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Rules has outlined
the detrimecntal impact that these rules will have on its cver 900,000 memberz and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NHAR s position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes tc my customers, vendors and real estate
colleaques in the timeframe set by the FCC. It will alsoe be difficult for my local
board, state association. and national asscciation to seek and obtain written consent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promoticns and other events. As a REALTOR® member. I rely on this timely and
effective weans of communication. It is unreasonable to think that an association can
seek and obtain consent from almost 1 million members by Auguet 25, 2003 .

Today, there are over 2 millien U.S. homes in the sales pipeline. Communicating via
facsimilcs is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will =ignificantly impact
homebuyers and howe sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from ¢onsumers and vendors.

It iz in this regard that I urge the FCC to =stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorperated inteo the annual dues billing cycle. This is the mo=t
effective method for providing express written consent to HAR and my state and local
REALTOR® association=. The stay is also essential in order to instltute the required
compliance procedures for fax communications with my olientes and other businesees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideratien in thiz matter.

I find the faxe= that NAR sends me cn
continucus education classes wost helpful in my business.

Please rcconsider the established business relationship exception rule. BAgain, thank
you in advance.

Sincerely.
Jill Kamphoff

7550 France Avenue South
Edina, MHN 55435-5624



